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Abstract 
 In recent years, the field of commerce has undergone significant transformation due to rapid 
technological advancements and growing emphasis on sustainable business practices. Sustainability, 
Artificial Intelligence (AI), and Financial Technology (FinTech) have emerged as key drivers reshaping 
modern commerce. Sustainability encourages businesses to adopt environmentally responsible, socially 
inclusive, and economically viable practices. Artificial Intelligence enhances efficiency, decision-making, 
customer experience, and operational accuracy through automation, data analytics, and intelligent systems. 
FinTech innovations such as digital payments, blockchain, mobile banking services have revolutionized 
financial transactions and accessibility. The convergence of these three dimensions is redefining traditional 
commerce models and creating new opportunities and challenges for businesses, consumers, and 
policymakers. This paper aims to analyze recent trends in commerce with special reference to sustainability, 
AI and FinTech, highlighting their impact on business operations, financial systems and long-term economic 
growth.  
Keywords: Artificial Intelligence, FinTech, Digital Transformation 
 
Introduction 
 Commerce plays a vital role in the economic development of any nation by facilitating the production, 
distribution and exchange of goods and services. In the contemporary business environment, commerce is 
undergoing a profound transformation due to rapid technological innovation, globalization and increasing 
awareness of sustainable development. These changes have led to the emergence of new trends that are 
reshaping the structure and functioning of modern commerce. One of the most significant recent trends in 
commerce is the growing emphasis on sustainability. Businesses are no longer evaluated solely on the basis 
of profitability but are increasingly assessed on environmental, social and governance parameters. 
Sustainable commerce promotes responsible resource utilization, ethical business practices, reduction of 
carbon footprints, and long-term value creation. Governments, consumers, and investors are encouraging 
organizations to integrate sustainability into their core commercial strategies, making it an essential 
component of modern business operations. 
 AI technologies such as machine learning, big data analytics, chatbots, and robotic process automation 
have revolutionized decision-making, customer relationship management, supply chain operations, and 
marketing strategies. AI enables businesses to analyze large volumes of data in real time, predict consumer 
behavior, improve operational efficiency, and enhance customer experience. As a result, AI has become a 
powerful tool for gaining competitive advantage in the commercial sector. Simultaneously, Financial 
Technology has transformed the financial dimension of commerce. Innovations such as digital payment 
systems, mobile banking, blockchain technology, peer-to-peer lending have made financial transactions 
faster, safer and more accessible. FinTech has significantly improved financial inclusion and reduced 
transaction costs, thereby supporting the growth of digital and cashless economies. The integration of 
FinTech solutions has enabled businesses to streamline financial operations and expand their reach in both 
urban and rural markets. 
 The convergence of sustainability, Artificial Intelligence and FinTech represents a paradigm shift in 
the field of commerce. Together, these elements are redefining traditional business models and paving the 
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way for smart, digital and sustainable commerce. Understanding these recent trends is crucial for 
academicians, researchers, policymakers and business practitioners to adapt to the evolving commercial 
landscape. In this context, the present study attempts to analyze recent trends in commerce to examine their 
collective impact on modern business practices and future economic growth. 
Importance of the Study 
 The study highlights the growing role of sustainability, Artificial Intelligence and FinTech in 
transforming modern commerce. It helps academicians and researchers understand the integrated impact of 
these emerging trends. The study provides valuable insights for businesses to enhance efficiency, innovation, 
and competitiveness. It also assists policymakers in framing strategies for sustainable and technology-driven 
commercial growth. 
 
Objectives of the Study 

1. To study the concept and scope of recent trends in commerce. 
2. To analyze the role of sustainability in modern commercial practices. 
3. To understand the significance of AI & FinTech in transforming financial and commercial activities. 
4. To explore the combined influence of sustainability, AI and FinTech on the future of commerce. 

 
Review of Literature 

Ahmed et al. (2025) highlight that the integration of FinTech and Artificial Intelligence plays a crucial 
role in promoting green finance and sustainable development in India by enhancing ESG assessment, 
transparency, and data-driven financial decision-making. The study also emphasizes that AI-enabled fintech 
solutions support green investments and sustainable financial practices, while regulatory and data challenges 
remain key concerns. 

Vidyashree, Sharma, and Mahesh (2025) examine the role of AI-driven FinTech in building 
sustainable and inclusive retail markets by enhancing financial accessibility, operational efficiency, and 
customer-centric services. The study emphasizes that the integration of Artificial Intelligence with FinTech 
supports sustainable retail growth while promoting inclusivity through digital financial solutions. 

Chouhan and Singhai (2025) analyze how sustainable banking in the digital era is influenced by 
Artificial Intelligence, ethical practices, and initiatives for financial inclusion, highlighting the need for 
responsible AI deployment to balance profitability with social equity. The study emphasizes that integrating 

sustainable economic growth in a globalized context. 
Singh (2023) conducts a bibliometric analysis to explore how the coupling of Artificial Intelligence 

with FinTech and banking systems has evolved, identifying key research trends, influential authors, and 
thematic clusters in the literature. The study highlights emerging opportunities and gaps for future research, 
emphasizing the integrated role of AI and FinTech in enhancing banking efficiency, risk management, and 
digital financial services. 

 
Research Methodology 
 The present study adopts a descriptive and conceptual research design to examine recent trends in 
commerce with special reference to sustainability, Artificial Intelligence and FinTech. The study aims to 
develop a comprehensive understanding of how these emerging dimensions are transforming modern 
commercial practices. 
Methods of Data Collection: 
 Relevant literature was systematically reviewed to identify recent developments and emerging trends 
in commerce. Only Secondary data is used for the study. Information related to sustainability initiatives, AI 
applications, and FinTech innovations was compiled and categorized for detailed analysis. 
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Data analysis tools: 
Descriptive statistical tools such as percentages, averages and trend indicators were used to analyze 

published data related to the adoption of sustainable practices, AI applications, and FinTech innovations in 
commerce. Trend analysis was applied to examine the growth and direction of sustainability initiatives, AI 
integration, and FinTech development over recent years based on secondary data. Comparative analysis was 
used to compare traditional commerce systems with modern digital and sustainable commerce models to 
assess improvements in efficiency, accessibility and business performance. 

 
Data Analysis and Interpretation 
 The analysis and interpretation of data in the present study are based entirely on secondary data 
collected from research journals, government publications, institutional reports, policy documents. In line 
with the adopted research methodology, the study employs descriptive statistical tools, trend analysis and 
comparative analysis to examine recent trends in commerce with special reference to sustainability, 
Artificial Intelligence (AI), and Financial Technology (FinTech).  
 
Sustainability Trends in Commerce 
 Descriptive analysis of secondary data reveals a significant rise in the adoption of sustainable practices 
in commercial activities across various sectors. Institutional reports and research studies indicate increasing 
emphasis on environmental protection, social responsibility, and ethical governance in business operations. 
Percentages and trend indicators reported in sustainability disclosures and ESG reports show a steady 
increase in investments related to renewable energy, energy efficiency, eco-friendly packaging, and 
responsible supply chain management. 
 Further analysis suggests that consumer awareness and regulatory pressure have played a crucial role 
in accelerating sustainable commerce. Secondary data indicate that organizations adopting sustainable 
practices tend to experience improved brand reputation, customer loyalty, and long-term financial stability. 
The interpretation of these trends confirms that sustainability has evolved from a voluntary initiative into a 
strategic necessity in modern commerce. 
 
Artificial Intelligence Adoption in Commerce 
 Descriptive statistical analysis of secondary data demonstrates a rapid increase in the adoption of 
Artificial Intelligence in commercial operations. Published studies and industry surveys indicate widespread 
use of AI-based applications in marketing analytics, customer service, inventory management, fraud 
detection, and decision-making processes. Trend indicators reveal a continuous rise in AI investment and 
implementation over recent years. Trend analysis further shows that AI adoption has enabled businesses to 
process large volumes of data efficiently, predict market trends, and personalize customer experiences. 
Secondary data comparisons highlight that organizations utilizing AI tools achieve higher operational 
efficiency and cost optimization than those relying on traditional systems. The interpretation of these 
findings suggests that AI is a transformative force in commerce, enhancing productivity, accuracy, and 
strategic planning. 
 
FinTech Innovations in Commerce 
 Analysis of secondary data related to FinTech reveals substantial growth in digital financial services 
and technology-driven financial solutions. Descriptive tools such as growth rates and averages derived from 
financial reports indicate a sharp increase in digital payment transactions, mobile banking usage, and online 
financial services. Trend analysis confirms continuous expansion of FinTech innovations supported by 
technological advancements and favorable policy initiatives. 



Special Issue 

No.154 
 

Aayushi International Interdisciplinary Research Journal (ISSN 2349-638x)  
Impact Factor 8.379   Peer Reviewed Journal        www.aiirjournal.com     

 

396 

 

 
Source: https://innowise.com/blog/fintech-trends/ 

 
Secondary data further indicate that FinTech has significantly reduced transaction costs, improved 

speed and transparency, and enhanced financial inclusion. The increased adoption of cashless payment 
systems and digital wallets has facilitated smoother commercial transactions and expanded market 
accessibility. The interpretation of these trends suggests that FinTech has become a vital component of 
modern commerce, enabling seamless integration between business operations and financial systems. 
Comparative Analysis of Traditional and Modern Commerce Models 
 Comparative analysis of secondary data reveals notable differences between traditional commerce 
systems and modern digital and sustainable commerce models. Traditional commerce is characterized by 
manual processes, limited technological integration, and lower operational efficiency. In contrast, modern 
commerce, supported by AI and FinTech, offers automation, data-driven decision-making, and enhanced 
customer engagement. 

Secondary data comparisons further show that sustainable commerce models provide long-term 
benefits such as efficient resource utilization, reduced environmental impact, and improved stakeholder trust. 
The analysis confirms that modern commerce models are more adaptable, scalable, and competitive than 
traditional systems. 
 
Findings and Suggestions 
Findings 

1. Sustainability has emerged as a core element of modern commerce, shifting business focus toward 
long-term environmental and social responsibility. 

2. Artificial Intelligence adoption has significantly improved efficiency, accuracy, and decision-making 
in commercial operations. 

3. FinTech innovations have accelerated digital transactions and strengthened financial inclusion in 
commerce. 

4. The convergence of sustainability, AI, and FinTech is driving the transformation of traditional 
commerce into smart and digital commerce. 

5. Modern technology-enabled commerce models perform better than traditional systems in terms of 
efficiency and customer satisfaction. 

Suggestions: 
1. Business organizations should embed sustainability into their core strategies to achieve sustainable 

growth. 
2. Companies should invest in AI technologies and skill development to enhance operational 

efficiency. 
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3. Wider adoption of FinTech solutions should be promoted to improve transparency and financial 
accessibility. 

4. Policymakers should frame supportive regulations to encourage sustainable, AI-driven, and FinTech-
enabled commerce. 

5. Researchers should undertake empirical and sector-specific studies to deepen understanding of 
emerging commerce trends. 

 
Conclusion 
 The study concludes that sustainability, Artificial Intelligence, and FinTech are the most influential 
forces shaping recent trends in commerce. Their integration has transformed traditional business models into 
efficient, digital, and sustainable commerce systems. The analysis highlights that technology-driven and 
responsible commercial practices enhance competitiveness and long-term value creation. FinTech has 
strengthened financial inclusion and transactional efficiency, while AI has improved decision-making and 
operational performance. Overall, the convergence of these trends is essential for the sustainable growth of 
modern commerce. 
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